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W latach trzydziestych XX wieku w Ameryce przeprowadzono pierwsze empi-
ryczne badania opinii publicznej (dokonano tego na Wydziale Socjologii na Uniwer-
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Tabela 1. Plusy i minusy kwestionariusza ankietowego 

Lp. Zalety Wady 

1. 

liczniejsza. 
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2.  
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3. Respondent, 
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Poprzez przekazanie badanemu kwestionariusza dochodzi do swoistego rodzaju 
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samym na
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Podsumowanie 
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THE POSSIBILITY OF USING QUESTIONNAIRES  
IN RESEARCH MANAGEMENT 

Abstract: Surveys are an extremely popular way of acquiring information. Its popularity 
to gain by quickly getting data, in conditions that allow first of all an honest message. 
However, in order to make this possible, it is necessary to adjust the conditions. So  
that the respondent has the ability to focus, think about it. This paper is an attempt to  
determine the importance of royalty-free research forms management.  

Keywords: a diagnostic survey, formulary, survey form  


